
Timeline Postings Board Images and Descriptions



The Death of Wolfe by Benjamin West, 1770
West captured the moment when Major-General James Wolfe was mortally wounded near 
Quebec during the Seven Years’ War. Art acted as a form of propaganda here as it framed 

the Western perception of indigenous people. The painting includes a Native American man 
shown in a contemplative pose—or “the Native American as a stoic philosopher,” as David 

Lubin, a professor of art, describes.

Defeat of General Braddock, July 9, 1755
During the last French and Indian War, a significant battle unfolded: the Battle of the Monon-
gahela. In this encounter, General Edward Braddock’s British army faced off against a smaller 

force of French and Indians, led initially by Captain Daniel de Beaujeu and later by Captain 
Jean Dumas after de Beaujeu’s death. The artist uses light to dramatize the scene.



Poster by Lewis Hine, 1908-1924
Lewis Hine was an American photographer who documented the working and living 
conditions of children in the United States between 1908 and 1924. Although Hine’s 

photographs were not published during his lifetime, they were used in anti-child labor 
posters to raise awareness about the issue. This poster series acts as a form of 

propaganda as he uses language used to influence or persuade citizens to advocate 
against child labor.
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Joe Magarac Mural, created in 1931
Joe Magarac, whose last name means “donkey” in Croatian, is described as 

Hungarian, Serbian, Croatian, or Bohemian. Joe Magarac stories were told in 
many industrial cities of the Midwest, though his home was always Pittsburgh. 

Magarac has been depicted as a patron saint for steelworkers. He was reputed to 
be able to do the work of 29 men, working 24 hours a day, 365 days a year.



Facebook Post, 2015
In a globalized world, propaganda no longer 
has to come from a localized source; it can 

come from anywhere, target people based on 
specific demographics, and influence

 individual thoughts. Response stopped. 
Modern propaganda is  heavily influenced by 
artificial intelligence (AI) technology, which 

can be used to rapidly produce targeted 
campaign emails, texts, or videos. The above 

examples are Russian-generated ads designed 
to target U.S. voters in suburban and rural 

areas like Western Pennsylvania. raise 
awareness about the issue. 
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Thanksgiving Advertising Card from the Pittsburgh Steel 
Company, 1915

Propaganda sign making the Pittsburgh Steel Industry feel synonymous with America, 
to derive a sense of loyalty to the industry from audiences.



Pittsburgh Steel Company Wheat 
Advertisement, 1943

Propaganda sign claiming that oil is just as essential as food as it provides Americans 
with mobility.



Pittsburgh Steel Company Oil and Gas 
Advertisement, 1953

Propaganda sign claiming the at oil, gas, and the Pittsburgh Steel Company have served 
America for fifty years. The sign urges the audience to thank these industry’s for this.



Pittsburgh Steel Company Advertisement, 1934
This sign represents ideas of propaganda in marketing. Appealing to the audience 

through vague testimonials the intention of the advertisement is to get audiences to 
buy into steel fences under the guise that it is becoming a trend socially.


